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new framework is being planned for the U. S.-ROK dliance in
which the United States will redefine its role.

The Evolution of U. S. Policy for Japanese

Economic Reviva Deng Feng (47)
U. S. policy for Japanese economic reviva was an inevitable
outcome of global U.S. Cold War strategy. Under the restric
tion of variousfactors, the policy had different prioritiesin dif-
ferent periods dnce the Truman administration. At first, the
United States supported the limited trade between Jgpan and
China and helped Japan in developing marketsin Sutheast As-
a. After the outbreak of the Korean War, only the role of
Sutheast Asa was emphaszed. In the later stage of the Tru
man administration, the policy laid equa stress on Southeast
Adan and Western markets. After Eisenhower resumed power
Washington's policy first placed emphass on Sutheast Asa
and finaly paid a good dea of attention to Western markets
while promoting Japan into the GATT. All these fully show a
strong ideological color in American diplomacy , egecidly in
forging a gpecid relationship with Japan in the post-war era.

Media and the Congressona Hection in American

Politics Sun Zhe & Shen Gudlin  (64)
This paper analyzes the role media play in American politics,
particularly in Congresdonal eections. It describes campaign
strategies and media sfunction in midterm elections. Means of
communication between candidates, media, and voters are ex-
plored to illugtrate the trend of marketization” of Congresson-
a eections and the complicated relationship between media and
the Congress. By investigating into both postive interactions as
well as confrontations, the authors demonstrate how and to
what extent the media have” manipulated” the Congressona
elections Reans are combed to show the mixed features of
Congressona eectora reform.

The Environmenta Issuein U.S. Nationa
Security Bo Yan (79)
The author holds that environmental security is an important
component of the U. S. national security. Snce environmenta



