 HAXE

Hi =% F IﬂﬁATM¥@ERH“®

R KT T B 1 ACHETT ST Y AL f M WIS o TR TR SR I nh e Rt s

AeTAT AT AT By s TR

RTE & R%E®

q%&n-@

[(ABRE] ARKXLRARALR I LH RS H, M
EARNG LI, LXK ARBARRS L FARAKARE,
BHNBEHACHAARARL L, Af, ZHKERAL,
A, B, REARAGRBBAERAFAR L 2L
FETRAGYH, 2ABARRGBFLARBEERT I A
BLi#L, BELLALHAR, KXKETHEIALHE
MPSRAE, RS AP ERAAYLBERE, FAK
BABEFETHRFE, BFBRGE RO HHLEAE,
REX-#HoRE, RAEHARARAL T LALHRKE
BENHHBE, RATHOXR, RHEXALHEAETH
fthe & kLT AT,

[X@iR] ARHKE, LEL%E, ZXLEH, FL L

e

O FXREERFDTE PR 2006 FEAFHARRE “XER=RSETIHLBE
BRHR" RR—-84, BAKARFRS TR M “SERRMELEHR" FEHRE, HHER

@ BWE, RARFRXERAWE P LM, B¥EHL, FTENEXEHR. PEXREY
BB, WRE, BENHTEEA, AAEBX¥ERXASANH FEEHLHI L.
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2008 FMEEBABEAREREEIL FEAIBRKY—KBE. BRE
SARZENTE 2007 FZ WM B B b FF e BUFF, ARE - A (Hillary
Diane Rodham Clinton) FIHfi% « BB I (Barack Obama) —EHF A, —i
ECBRENT" RMZREBHENEENRRELRET, ENTNER
AZES, UM, %, RA, BUAI &, X, ¥ FEINBHERNE
BT AFEARHBIREHBR AN KBEENELR, BRIRE—-EXR
EXEFHNEZERE. AOFRIAA, FREBEEFZERMARHORE, RED
HMENHOE AN EAEE LR AARN TR X ™4 T HZ
®w

KLk, AARBERT BRI RREHAEHHRAZE, HEEANA
SERRALTFENRRIE, PRHEEXE.C BRASAERNWEAER
B, BERENINTR, BEOEMEEEFZTHIRAEEAN, &%
HHAKRZRNATEREY, IARRIIFERENBREAN, A, HAEK
M 20 48 50 ER LR RAETRARKEH, JLFIERNBERERELE.
RERE, £EKY. 2XEE. EFETSETENTFRIIAERZ S, 5
RTHREBREHEEANER, X—-RUSIKTERAREXE., XE¥E
BUERIT - 22 (Austin J. Ranney). JE/RZE - B/RETH (Nelson W. Polsby) .
25 - RPLR (Frank J. Sorauf) FHITTHR.? FEIL U ST HEEE
BHRALMEEERRRENRLAZ—,

Ja Dl & A B Bos ) Ph AR

20 2R, FIREAEGN CERRESRERSRETRAMEK

@ Frank J. Sorauf, “Political Parties and Political Action Committees; Two Life Cycles” , Arizona Law
Review, Vol. 22, (1980), p. 447.

@ Austin J. Ranney, Curing the Mischiefs of Faction: Party Reform in America, ( Berkeley: University
of California Press, 1975), p.205; Nelson W. Polsby, Consequences of Party Reform, (New York: Oxford
University Press 1983), pp. 72 - 74 ; Frank J. Sorauf, “Political Parties and Political Action Committees: Two
Life Cycles”, Arizona Law Review, Vol. 22, No.2, (Summer, 1980), pp. 445 —464.
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A

TR, DAFNLL I S BT GOIR ¥ IS ECLT "1 SR OH YL Cos BB S ST Ko A8V Wb Vbt 3

¥, ZEHLBEHNTIHLME TR SHH, B (M Porat) 5§
MEX-ZAN, HRMEK. £, HEHHS, CEHETREET L™
HEREFSERERSNIR, CRBER T UHETAGRMS; MAXH
MARSEE R AT, BhEERENERE, BUTREELNER
S5XRAMEY, 25ANRESELFRNTHBULHR. BENAFES
ERAAEERMEECTUAKITHRY, G LA XEHENER
$¥1E

MHEHBRERE, EIVHESHERRES: THFXHEEB T L STH
LI, FERRETESF BB TEE, SMABN ERRBN. SHH
M, RMERFE, EALTHANMENERBGERNERBUAR. i
EXOCEFENRER, XOANERPE, R E K A8 8 2 5 # 48 f
HETHR, AREXRE, HABREETRKENARMGEAD, HNEXE
BHHET “HFEAFL”, HEAL, AEERAE. KEHRERSS.
HrRAMEKHE. BEASTE GFRAK). RPBEHYH=. KX
HR . 2REEHREG2EE. 1970 £3) 1980 £, N B KAKHEEN
221 M E] 380 4, 1990 £EX 3] 396 2, /A3t F] 33 5 H 75 G 918 Bt
REMER, EHEEINMERSH LRI, ZoERAT AT “BUA
B,

FERRM TN R R ERRNE, SR RIREEN L E#HERS
REPRETHS, FI7EKBUL SRR BT+ 0BG & LR G K
PR, LMEARBFMARRENRRE “B=RER", MR
By “EARBONRTFEL UHGURAZHMBERNBEMRERK, X
AR RHBUA KX~ B, BRANBOAL HMBUA K ERE, AR
RELEXDERBENBNEARBUE N BZ M XH, HIUTRHLHE
RFERRKERRFEHFENERE, MEAEARTRERE. BEMEUR

© BFHFR. EREF. (FRFBHL), 64, ZRBA 1995 iR, F 13 H.
@ Frank R. Baumgarier and Bryan D. Jones, Agendas and Instability in American Politics, ( Chicago:

University of Chicago Press, 1993), p. 186.
® Alan Crawford, Thunder on the Right, (New York; Pantheon, 1980),
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BREHN: RIWHSTHRERREEE

RIEREL X FI KRBT WK T KERER, BRBUGHREARIKE
BERBARRERER, MERBSTRES. WHRAURERER. nx
W EREE, AR TRRNEEKENFARS, MRETIAERN
A%, MMEEMBROAENRIIERNERERS, HFHEEETHEL,
FRBRBRZHBIAREA . BUL MY RIBBULE#HE N RBGE R
MEEETH,

SHEE, FEEAREMNAMNRYE TURAER, KM%, LM%
KEFHECRWELT A, WRTEMSERMMRKBENBRIE, BRI
ERAERERKBERER, EMESREEREBOAREN R “#
BR” R OUBRSLT RUBL, VRIE SR M BOA 15 N B R B R B AR A AR
RERHFHEELR.

KAGREEEAM ST REERERIEER 20 2K F, 1552 50
FRUEERMBERME R, ERIENARMBFHNEE, HEFRT
RRHENEERE, AMBERNEREENEM. EMEENE, FikE
A TER S EEME ARG T M, T AdBREHSEL, KAEHE
MEEARRBREREAERT I EREMAANEE, FE2RXELLH
R (going public) fEAHBAMHEMW—MEEHFRC, HRZ - PH#E
BRHMARKEEREKSE, FHRARREENCETFRENBRRBENIET
B, QBT “BEALSE" WER?, PHENEEZBTRHERANER,
EXLR BERE, EZRMK - FHEFAANNBER “PARE", &
NEREHEEEMTENLEERWR, “PRRE SRTAMNMBENE
L, BHPHET KERBHER, ERIXFHBNLLNEY, —8E, &
HHEREALSERYLTER, FRBMEHE, LEETT 64 HiLERR
&, HRAMANE. SRR LR A A8 BUR U B EE TR E

@ Samuel Kemell, Going Public; New Strategies of Presidential Leadership, ( Washington D. C. ;
Congressional Quarterly Inc. , 1993), p. 2.

@ Jeffrey K. Tulis, The Rhetorical Presidency, ( Princeton, NJ: Princeton University Press, 1987),
p. 97 - 116.

® Ham. (xEESHR), B0, BaIHSEE 1992 FM5, 8375 T.
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ERSAT I BT ERA SROB G BT F aonBt e 4w T LAk DL

YT ReE NTH R v

T AR, ML A AR —RETARE N0, FEARBGE B8
g R, FHef. X—BRBIEEHE KB,
EILHEMERESB T Ao, MEAMRSIL, ZEHHE
THEBERNHESUREFHASEH, FABREKEREZHANEREE
AR, KESLANEERETFHEEREBRRAEEREANERER,
RETAM, BOEBRR I EMURSAREFME XK =P, H
FHEREFWRIT, ARBERBTHRLNEHN, FHMNZTE. A4
Rk, HEHRBNTRE, BEBBERKEANSUMELLETRET
HLKIE, R, BEEFEAREMARTRTHHEFLBRES, AMTHFH
HHR., UMY ERURBIMHELEFNLSERLSHE B8, ME
fo. MELFRSE, EFHERAE, 2BNLROAUREEHLRE
BITHTETRENBEAARGEH, EE2F LAETVRRNE THIH
AL, REARERARHEERES, LFK, BHEREXBIHN
— N EERERE, RENBIEREZAIZFERE, BRUEFREXR
HMHEMERARERSEEREEEEYPRAARAARNBIFERES, K
REEERASHRAERE RMIRFERNEDEHRRBEE,
BRERSRMEEAFHAREAEIBERELRNBEAENINE
BHETEARLKHERETER, BE—1 "WERKNHEIF" RE, L
FEXRE, 20 4L 50 ALK, BB RAEFHLAEHE, REXEE®RE
WA (FEEF%E%E) (Campaign & Election) Hiit, WHENEATERSF K
ZFMERANA TR L L LHER (fund-raising) . B (polling) . 3 i
BER (electoral mobilization) , BF5T 47, WIEABRS & . HEMTF., LHKM
RHEEP, MEWRBEEARY, BEBREALKNE, SEFREERER
FIIMRERER. BXRTF. HHEX (spin doctor) , FEFTHR, RAAL,
BEEMEMNMIFAMBAKERAG, EdREEHNIRESNR, AeRE

® Carl M. Brauer, “ John F. Kennedy: The Endurance of Inspirational Leadership,” in Fred L
Greenstein ed. , Leadership in the Modern Presidency, ( Cambridge: Harvard University Press, 1988), p. 4.
@ WETE. (FEJREFBRHER), R, REARBRML 2006 F4, $33 K,
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TN s R R O RESTY M, SR col 5 ARG TR T R W3 v

T

M BUAE R KR 2 AR U3 R B 1R BB, [ RE AT LAk B R A
FHHR,

AEFEL, 5TV K RBERMUH OBUGEFET NEE T HARMS,
mEHAIE THMEGEERA, dPrHR. AEKRANKAER LTS
L BUAM G A MBS EBRER T ENERNERE L HERE™E
EHEMEE: WHE, BUGREANKKEYFHRKR, SCARKNBRRKESH
BARRBBRERE (ER), MAXKAHBRRNF, HTHRRBUERE
FREH, ENLFAFBEHBIENE, REP=HR. NEEAMAKE
RH R, ZHABIETHEXREE TXAALLRE HOMARE,

ZIABUATHRANR, ARRIEATREFREFUREZ BA A
BAW—MAgHE, RE-MHIES, CARSEREN,; ZHNLEE
BTHASNEEZNATREZHBAY (HX) MHERS, AHERS
R, UEREBHBA, BRI TRESERIE, BEANASETREBS
WA, METREMBERARRY, EZHABER TS, EMESNERE
FEHRFENLTRENBUE N BARE, TRERRENENRENEBA
WA EE, ETERZHARMNE UBRAE R RN T RERELSFREGE
HRE (BR) WHRAN (BB . NEFENAEXRE, THRFHE
B BEREREFEZEUHAENNRATENT S, K BARFEH
BEEHXERNAE. UGS, mlt, HFFEFANEZHER
HRHHHMRE: —RERE (ER) ®mMEFRHE™E (REN) FEE;
TREXBABNTSXRARESE (REA) ZEMHR (BR) EF; =
BAIH (H%) ZEMNESFERARMLSEES, EELBHBIAT ST,
28 B R BOIR T i B0 W S AR O b AR 8 T R X B3R DU AR B Sk AT, Y]
MBUABEANETHRIED, MBEREHRUNEESERKBRERBE K,

EEXZHABETHBEAT, KEMNREARERBEETHEES, K
BUAEHBEE T BINYRERM ., BERHEEIFBUGE T E RITREEHE.

@ C. Macpherson, The Life and Times of Demacracy, (Oxford: Oxford University Press, 1977), p. 78.
@ EHuE: (BUAAMALER), &it, BHE LB LRHFMAR, 1997 FiK, 8178 W,
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BEAXNERBRRELER, ERRANEREFNERGINERESE
FHREAMARKR S -BFOEREE, NEERRAET (RENBIEEKR
MERESRY) BadERMEE (TAKHBREE) FEINERR
W, BIREHNBAEREAARARBNMEREM “HE" (selling),
3R4 (hard-selling) BRAANYMBUGEHK, MERAY “AkE” M "%
L7, BTREBZIK (mining tip) , BFBUIGEEMBRAHE RE BB R
MERMER TS, WORARHAS, BAREBREET RS Ks
AR EMAT, EHUMR, ARREFBRELETEREE LMBER K
6, MERLEMBIREHBIE, ELERBERMBEEBERPREMME, B
FBUEHIARR B X —Z 8,

REFENMS - B ENE (Jody Baumgartner) 7E 20 fi 42 90 KB
REBNHAERMLSETEHNAREEX—HH, Hily, FRABEXEH
BEEERUBGEN ORI, 20 HE2PH LG, X—-BAZHEREA
APLRESVLRTEN, Rz “SRABTEARNIAL" . S
BN, ZHRUSREN-HE, XBRETRABHEH?. —£
VAN HEBERRRLREREEONE, B8 TERKEHEABL
F CMEEERT KHRA, MEEAR “2URFX", BEAZLEE
ASHLAMEFRAE, BRBFAR, FREARTREER, HEER
BAFEHEAN, BESTURBHA. _EEEVBEEREENEE, BHEA
SMEEAMUHERBRALEERTY, ARAET A, HAMBUATTE
ZRSBHNEE, BEEVBERAATHEANSELNIE, BREARL
KEBEREMNZRTE, TL2TLACERBFAR. ZRFRERER
MR BRAMFBEARME RS, EERREADCHREERGE S TLUMAL LY
., BRI EMERSRE T AMEREHNAS, MALEHTERENER
HEFHEREGRKBRARA, 82, MELCBIXEZAR (BFERA, &

@ N. O’ Shaugh y, The Ph of Political Marketing, ( New York: St. Martin’ s Press,
1990) , p. 250.
@ Jody Baumgartner, Modern Presiden:ial Electi ing: An Organizational and Comparative Approach ,

(Westport , CT; Praeger Publishers, 2000), Chapter 2.
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AT WER, EHHEHCERAEHERRERRETEEA
G, BENHNREEYeE, BREETHEREXKBNI KRR,

HAEEMNHFRAR, IEELEEPHNAEZRBEERNEL, EH
RAOBTEHNERT, BARNEF A RESI SRR R EEEBIRPSIHT
EEFWIT K, SEFREE,. EEBA. AXAR, AREA%, &
EAERERAE. JHEMBR HURRORAREHE IS HERERZ
H, I—-FHHEEEN TEENMARNELL, RAFEAXEHWELTFER
EEER LR, BREEMBEEABLESHMET.O DIBIAEE
ANEBALMERARRER, T RKBRARAARBSERNENEERR %L
ZHBEEGRER, BEAZEEBIAN EABRBBAF R v En f s,
XERERFITIOHIE “UBEEANPL”  (candidate-centered systems )
MEEER 2 “MEEANTL” HEBREXHDETERBEREBERR
REH, BRBHEFERN -FHEM L WBIAEF .

BURER: S SRE

P — TR T SR, BOA BB 2 6 IR0 L T2 A M i . B T
BRSSO DR SCE B. SRT, 2R R BOYE 25 5 10 B B O R R e S
G—HRE, BELARRENER, LTHAESBANREEELUT
JL#:

EEEREAEEHLHBEEY - ABAY, HAEHREEHERMY
MARASHERFENABEFEBSEATBEHRNALRE, EX—dBF,
BOAREA . B, B, WIRARRMASERNT IREHAKER .
FEPEE . REREHA, LV EREARAARREE, BdRnks

@ Robert Agranoff, The New Style in Election Campaigns, ( Boston: Holbrook Press, 1972); Stephen
K. Medvic and Silvo Lenart, “The Influence of Political Consultants in the 1992 Congressional Elections,”
Legislative Studies Quarterly, Vol. 22, (1997), pp. 61 -77.

@ See Martin P. Wattenberg, The Rise of Candidate-Centered Politics: Presidential. Elections of The
1980, (Cambridge, MA ;. Harvard University Press, 1991) .
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BEIHT, KB, WOTAMER, Mt PRERANEANTRIOESR
EHREC ASMRAEHLRRE, BRTBREBEHWILEFHATE, H¥
ARRBNNBRRBEHFE

MHEHFARTENYE - BEINTROWLREBIEES, ANBIE
BHEEEIX G I BUMETE (needs ) REKHE ( wants ) KJBUANE
3.2 KA ENBOREHAEERIREZ G MAREMETURK S HE
MESFE TR, EHNENEMEXSRTH®ER, R— 1M EEX6EE
HHRBHRE .

XE¥EER  BEUAN, BAEHRE-—FMERZFRET, BWAK
TAKIBE, EEEER, B EHEERMENA: —RERERE, B2
RIrESAREH; —ERAAAAFNTAIEA, BRITABERG™ M, 3
ZHBEHEHSTHES, MELASHNTRER, KBRAER EHLT.

EEM¥ELBRERNBE AR EEBUAME A, REEEHEBIRE
HERER, WHREHRBMTRIXMFE, KMEKER - %E (Dominic
Wring) BiAR, BUAEHRBEMBOG RS AF AR IEHEMIFE D LUE
A E SR, LKHDIHNAABGHMERRTE, HmRRM
TIMERZHNIES, FRH - REHK (Dennis Kavanagh) HEHLHIG
BHAEMEETERY, KMEEZAMEXHETEREMSRAILAR
B, RIUFTREEEURTFHEARHKN - EERMATA®, T - P E
(Martin Harrop) A2, BURBEMANMRXTBIE &, BEBIG EMik

@ Bruce I. Newman, The Marketing of the Presidency: Political Marketing as Campaign Strategy,
(Thousand. Oaks, California: Sage Publications, 1994), p. 11.

@ Philip Kotler, “A Generic Concept of Marketing,” Journal of Marketing, Vol. 36 No. 2, ( April
1972), p. 49.

® #H%W-EF: (BOAEH) (ERLF), A, eSHEROARLR, 1992 Fi7, $6 7,

@ Dominic Wring, “Reconciling Marketing with Political Science: Theories of Political Marketing” ,
Journal of Marketing Management, Vol. 13, No.7, (Auwmn 1997), p. 653.

® Dennis Kavanagh, Election campaigning: the new marketing of politics, ( Oxford: Blackwell
Publishers, 1995) ; Dennis Kavanagh, “New campaign nications: conseq for political parties” ,
Harvard International Journal of Press and Politics, Vol. 1, No. 3, (Autumn 1996), pp. 60 -76.
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BB L2 T EEEERE

EEP, MOEBREREAEENTHEUMEHAENESFO, BHBEF - BH
Je®r (Nicholas J. O’ Shaughnessy) Fir#3F - C. M. W/B{a% (Stephen C.
M. Henneberg) Ay, BUAEHEIREY ., FHARARKPERXE, H
HEMBUETIERAE, WHEDR, P RNAMEBIRTAKMARK BHRE
LA, I—SBREHES RN ZHBRMAENLARTEL,. X—RERRA
TRAFE: —RAEZXHRXR; _RKUPAAMERRE; ZRBAFX
£ IR
BERZZEEHRBREBEHERE-TIHHNZER, RBRY. BH¥.
E% . IHFFZER ARG R, LB HME - HTRE/AR (Margaret
Scammell) Ay, BUAEHRE T -HEBARBIBENNER, IBRBH
HAEEATHRBE TEMNEFFERER, XREENBBFTIHRERE
MAMBUAEBFHAMLEBEN, ERFAHBEHIRBANIARRER
AOHENBREEAELSETTELRBOER, ISEHEHEXHER
RHEREVHERY, ERETHRESA. BENERZEAMHXR?, 3
M - EFXWA (Philip Niffenegger) #E FHEHKR T K “4P” HARH
FEORBEHSE, INABURE W &8 I 1z FI 308 4 0 F1 R eg T B e dn vy s ot
R, BAEHEHASHRE, BZE" M (product) . {E4§ (promotion) . i
& (place) FIf#E (price) FMNBPARME B, S - TEFHF (Mark N.
Clemente) AN, BREHESAXESMEBEFURSHFE N BURKIE
AEXHREMBEMNEY, —RTS, BAEHIERAITERWA(ESR
EhBEEE, SEENBEEARNEX —BEHAGR=RARF EHB
BEGEAMNER. A, BUAREHBERTAKE R EHMNITE, MR
e HEMFMNBELEY, EMYE - ZE (Philippe J. Maarek) 1A
K, BRBEHRE-TMEROTE, RBHBEZANFTHEEBRNEM ZH LK

@® Martin Harrop, “Political marketing” , Parliamentary Affairs, Vol. 43, No. 3, ( Autumn 1990), pp.
277 -291.

@ Margaret Scammell, “Political Marketing: Lessons for Political Science” , Political Studies, Vol. 47,
No. 7, (September 1999), pp. 718 —739.

@ Mark N. Clemente, The Marketing Glossary, (New York: Amacen, 1992) .
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RIS PPA B TR LA o W VRS S LN S8 SR B R T

RAWER, BEAEBNERFEHARFREZ O, XRAEANS
( American Marketing Association ) 7E 1985 fEAT] TEUREH KL, ARE
HEAMATHERE . FRARSOES. SN, BRERMSE, HTWHES
AAFHHERH RO BT ES, BRH - F—BHF (Jennifer Lees—
Marshment) A\, BAEHRRLETFEAAARRHLEHNOES . FEM
BRUSBHGMEREC HiFNERE, REAFAEHEHBEE.S £0F
K, RS NERERET -HENLENETE.
EARREAERRETFHAERNRE, RNRABBEHNEAE
BESTEMEEE: —RAAHEBEROTSANER, FERBES
BR, SRMSEAMBN, LARL T HETEHNERAMIFENER,
AREHREREHLE; “RANENHRFELF AR RS KRS
EHE, BABHUREZHTREREMEW, TAHIELHEHEERH
EHABHRUBAEHR S A RELENTER; SRERETBHABGAH
BER, BAESRBMER Y FRARMEHANFR, HMBAEHEA
DA E T B0 BRI E AR, DU BOA ™ 5 A BUE 38 8 BRI
HEBEMAMEAMNE; NEEHASTARREBES, QFEEES &,
HENF. ERHRSTAMEAN SRR ERAEALH. BSWEN
RS ZHRAE, BAESFAREMEE, MRNANEMRZR, N
FAMBERIFOXH LR, PHRTS, AU LRARE ARk B0 HEH
MRS, THREBRRENOER, hit, RNTTUEHAEHNESRT
. '
BOABHESEBRA N ER (BURBEA . Bk, BN, Fl2s&H,
WE%) ELAEAERNITAHANSESFEOER L, WHNE, EAHE

(@ Philippe J. Maarek, Political marketing and communication, ( London: John Libbey & Co. 1995),
p. 28.

@ Dominic Wring, “Reconciling Marketing with Political Science: Theories of Political Marketing” ,
Journal of Marketing Management, Vol. 13, No. 7, (Autumn, 1997), pp. 652.

® Jennifer Lees-Marshment, “ The Marriage of Politics and Marketing”, Political Studies, Vol. 49,
( Spring 2001) , pp. 692 -713.
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B

vr, GRS, FEZRAARNERTFREAZSHLSTNGHETERNE, B
SRWHRRS T, URRRA (BR) ARG ERESR, REAX
BT RERT N ETEREBIE B BB BRI ERHKES . B
A XEMIR. BAEHARIA XFFHER, RXWBREEHREE
BRAREA B M RREMESLE, T XHBIEEHWANEEBS
BEAMBEFRYFTEES, MEEEBRRRRAZRFT Y, fEEA
W LB IR S50 2 SR AEAT y LA TR KA A% 15 3 0 28 A S0 o R G o % v s TG 2
BIART AR, CEFEERER ST HBIERHRTED.

MBIEEHHOAERE, EAENANERRKE:. —RAGKNBIAHE. B
BEHENTATIRERERA—, BEMEXRN BIRLARES B, i
B AEREREN, NERANERAEMBBRAE., UEITEAE K
BMEE, XETRBERNTRRERAR S (BH) | EREMEAERE
SEEBRMEMTARNEHEEES, TURBRTHHES. HEEH.
ALEH. —EFEMOFELE. BERENBRERRFENRYE, BRAFR
HEELAHBEIEERTIR, AERBHRTE. AXEDS. ERIA, &
RERZEX. HR. &%1F, BRRELAKESE, BEEHZRMNER
®, FEABRBINEA, EXAFUBOARE . 178 480 R
FRBEEMTARARAALR, TURSEHRERE, TEEESZEEXH.
ZRTANEHHZHHE, BIEEHR & “WEHE", TR A ESM
HETH, MABRT IENEMKEE. XKML, R, SBUAEER
M, BREHNTLATELRT R, BHREHERSEHXRZE AT
%, EHEHTAEEREIGT TN ERMRELHNER, EX—LEF,
DHHLRBBRB T HER, b, BANRENNEE TEERA,
WRETHEAE, BIEEHE TR EARENTLED, LHEEEH
SRPATBEMFAESE. . REFERNWEA, ~BEEMELRE,
AT IREREY . B, BAEHENERB2EMERE ., WEMME,
MEBREHENTUARUEATR S 60, LTEMEL, HTRR. HE
MAHRHLRE o
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PEERR T SRR A YRS A4 WEG P P IRR Y Bt ARG,

BUABRWHREEBEBIAHEN™Y, BUAE MR R X B BIE BA
WEETERMESER. FBBERRL, BRAEEELATUME, BIEEE
BERaERAHER, FEEMAREH. BEWES. AW, B3l
KARWREL . BEAMMEL, UREEZNAERTEE, BUAEHEXEH
HHEBEHREOARZ—, EXENN+ESEEE, XENRAZBEY
BEIATBRBIRUREBESR, SIARZARUTEBREE, 5IAERE
R BHEBGEEAN, BIAREERURBARER IR, ABFARAER.
Kig, BERS., TEBRSERNKMAZTEHEIEHFRERIIRAX
¥, BRBENTRHUBREEFRERR A EHUBRE,

B—, BUREHHNE, B RARBRERETRE LHAR T THRE,

HHMBUE R —F 7= EE  (product—oriented) B E BB M E (sale—
priented) WEEAR, METHIHCHEREAER, BERRERMUK
HEBRREEM. HEBRMEE, ESRBEANEREHAERES
WA, ERESHEERSTEMHESTHHSURESHENY, BME
MAMEIERER, BRABANARALTAERN, RRFESAMNEES S,
R, BEETUESMNE, PEREAEAKE R, BRESHFLAE
REN, HEMBEEZTMLBRER, MEXRNERGECEARESR
BURAT, REAMYEHAFARHERERESEA R EAE,

BREHMRBRER, BLEIBERLT “HREZL" WHENR
&, BRAHRETHAENER LHEACHBURER, Uil FmikE
PER RS, WALIAERERARBIA R R BERE, BBk FER
BRABIAXFMNEGE, IR “THBMMEE” (market—oriented) KB,
W GBI BUE 5 15 567 d BUBUR B K 9 3 Bk B AT & LR AR R 37 45 H9 80 S BUR
Eull, EENUBEEAESHIBREM, THREEERRRTKRAK
WARMER, UMESETIHSPREAERRNWEGIME L H, EBIE
BHEZREST, MEXRABASELRA S Mk R BRE, WA H
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interest groups play an important role in the U. S. political life. Since the decision—making
process of the U.S. foreign aid policies involve the interests of different interest groups,
analyzing interest groups is indispensable to the research. Although interest groups can exert

its influence by various means, the influence is limited and unbalanced.

U. S. Political Realignment and the Preconditions

secivenennns Zhang Jiadong (94)
The U. S. general election of 2008 is an unprecedented issue in the U. S. history. It reflects
what has been changed in American society and also is possible to start a political realigning
process. Both the changes in demography, social ethos, the Pendulum Effect between
different generations, and other social problems are providing preconditions for a political
realignment. Iraq war, social welfare reform issue, and migrant issue are the definitive
conflictive agendas to ignite a political realignment. Currently, there is some evidence of
political realignment in the U.S. Even if it is not very possible for the U.S5. to emerge a
classical political realignment, some changes of sub principles and values would he

unavoidable.

Political Marketing. American Party Politics in the Post—industrial Society

The

vovieennees Zhao Kejin & Zeng Qingfeng (109)
Modern party was one of the inevitable outcomes of modernization and big industrialization
times. With the development of modernization, party politics have been increasingly
transformed from congressional politics to public politics, which changed the modern party
system from class party to public party. However, the great revolutions of transportation and
communication technology, TV, Internet and airspace in particular, have deeply influenced
modern industrial the society since the end of the Second World War Moreover, the United
States and many other developed countries have gradually come into the so—called the post
industrial society. The rising of the post industrial society changed the social structures and
ideclogies and promoted the social pluralism and diversification which have a great impact on
modern party politics. Thercfoc, more and more western parties become active in
emancipating their minds and accommodating the social changes. As a result, political
marketing has been increasingly proved to be the new patterns of party politics in the post
industrial society. The paper believes that the rising of political marketing will definitely

promote the party politics 1o new orientations of marketing and professionalism.

Growth of Presidential Signing Statements and Its Implications to the

Presidential—Congressional Check and Balance System

oreceesee Zhang Zhexin (126)
Presidential signing statements are formal accounts attached to the acts passed by the
Congress, which often has a strong impact on the execution of the acts. Under the pressure of
growing Presidential duties and the tension between the President and the Congress,

Presidents since Ronald Reagan, especially G. W. Bush, have all fervently exploited this tool
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